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Results within the industry have shown that the most effective nurture cadence and duration
includes emails sent as the following for lead nurturing:
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This ensures consistent engagement while aligning with customer decision timelines.

Choose Your Templates

Rollick offers 6 different email templates to use; alternatively, you can create your own by
providing HTML or building it within Aimbase's drag and drop email tool.
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The 12-month owner nurture program delivers one email each month after purchase, guiding
customers through their ownership journey with timely tips, service reminders, accessory
highlights, and upgrade opportunities.

MONTH 1 ~ MONTH2 = MONTH3 'MONTH4  MONTH5 = MONTH6
Welcome + Service - Shop Accessories | : Schedule a Service . Accessory spotlight _ ¥ Tips + Tricks - New Inventory
MONTH7  MONTH8  MONTH9  MONTH10  MONTH 11 MONTH 12
Shop Accessories Mid-Year Service ~ Trade-In + Inventory . | Apparel + Gear New Inventory Anniversary +

Reminder p” | . - Service

This ensures consistent engagement while aligning with customer decision timelines.

Owner Nurture Stream Details

POWERSPORTS

Rollick’'s Owner Nurture is designed to build confidence in
ownership while keeping the dealership top-of-mind
as a trusted resource.

Hi John,
Congratulations on your new UTV, and welcome to the Aaron's Powersports family!
Whether it's work, play, or both, we're here to make sure your UTV delivers everything you

need.

Have questions, need accessories, or ready for your first traill? We're just a message

Dealer Search Get away,
CO ntact Accessories Sewice Here's to rugged adventures ahead,

The team at Aaron's Powersports
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Dealer Search Get
Contact Accessories Service

Link to the dealer’s Link to the dealer’s Link to the dealer’s , * S—
Contact Us page Accessories page Service Scheduling page @ searcn | @

Aaron’'s Powersports

123 Main Street
Anytown, CA 123435
US

Reporting will be accessible from Rollick and Lightspeed
to measure sales lift.

No longer want 1o receive these emaiis? Unsubscrnbe
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Suggested Topics Dealer contact information
 CTAs for all Lead Types

HIGHER ENGAGEMENT RATES INCREASED CONVERSIONS

+ Boosts open/clicks * Moves leads toward purchase

+ Stays top-of-mind * Re-engages inactive prospects
- Shows buyer interest * Encourages timely buyer action

CONSISTENT BRAND PRESENCE IMPROVED LEAD QUALITY

» Customizable branded templates * Leads arrive more informed
* Links to website and socials * Identifies active buyer interest

* Reinforces professional identity * Prioritizes high-intent shoppers

FULLY AUTOMATED WITH AIMBASE SEAMLESS INTEGRATION

» Triggered by lead form data » Connects to inventory and financing
* Follows 60-day set cadence » Includes optional guide content
* Frees sales team’s time * Directs buyers to next step



