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BENEFITS OF OEM LE,,'!*D NURTURE AND

- HOW TO ENGAGE WITH CUSTOMERS
% N]urturmg drives éngagement by focusmg on caden@e and durat:on to time messages

- effectively, using designed templates for clear, appeahng layouts, and delivering
personahzed content w:th suggested topics that resonate wrth your aud:ence.ﬁa
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Results within the industry have shown that the most effective nurture cadence and duration
includes emails sent as the following for lead nurturing:

This ensures consistent engagement while aligning with customer decision timelines.

Rollick offers 5 different variations of the email templates to use; alternatively, you can create
your own by providing HTML or building it within Aimbase's drag and drop email tool.
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The 12-month owner nurture program delivers one email each month after purchase, guiding
customers through their ownership journey with timely tips, service reminders, accessory
highlights, and upgrade opportunities.
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Welcome Email Shop Accessories M Schedule Service | B Owner Spotlight . M Oowner Blog Content M Care Tips
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Shop Accessories M Mid-Year Service M owner Blog Content Apparel + Gear A Trade-in + Inventory Anniversary +
'  Reminder o > - . 5 Service

This ensures consistent engagement while aligning with post-owner timelines.

Rollick’'s Owner Nurture is designed to build confidence in
ownership while keeping the dealership top-of-mind |NF|NITY”

as a trusted resource.

Welcome to the

90.

Owner Dealer
Service Stories Contact

Hi [[OwnerFirstName]],

Welcome to the Infinity family. We hope you enjoyed the purchase experience at
your local dealer. As a member of the INFINITY family, we have many resources
available to make your ownership experience exceptional. Click on any of the
options below to begin.

SERVICE OWNER CONTACT

U .

Link to the OEM'’s Link to the OEM'’s Link to the OEM’s
Service page Reviews page Service Scheduling page

YOUR SERVICING DEALER

Dealer Name

Dealer Address

Dealer Phone Number
Dealer Website

Reporting will be accessible from Rollick and Lightspeed
to measure sales lift.




3. Suggested Topics

COMPANY/BRAND REPUTATION

« Company history

* Design, engineering, QA team intros

- Warranties & guarantees

* New models, features, and technology

* Images, videos, walkthroughs, specs, etc.
» Expert reviews/articles/editorials

* Promoting [product] builders

* Pricing & model comparisons

SHOPPER HELP

* Buying checklist
* Financing
« What else to buy
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Dealer contact information
CTAs for all Lead Types

LIFESTYLE

» Social content/owner posts

» Spotlight on an influencer or pro
» Spotlight an owner
* Owner Stories

PRODUCT USAGE

* How to maximize product features
» Great usage ideas and destinations
» Cleaning and care

» Tricks/How-to content

SOCIAL PROOF

 Owner reviews

* Blogger, YouTubers, reviews, etc.
» Evidence of popularity

» Brand/product awards/highlights
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