COMPLETE SMARTER PROVEN
VISIBILITY DECISIONS ROI

Track performance Use insights to Engagement tied
from marketing to optimize campaigns directly to leads, sales,
sales to ownership. and dealer networks. and revenue impact.

REPORTING FEATURES

e Lead Management & Dealer Response: Track leads from inquiry to sale, measure dealer
response times, and attribute sales to marketing sources.

o Marketing Automation: Monitor opens, clicks, bounces, and
unsubscribes; compare performance by campaign, audience, device, and email campaigns.

e Customer Experience: Measure NPS and satisfaction by dealer, product, or region, track
survey trends over time.

e Al-Powered Insights: Analyze open-ended
survey responses for themes, sentiment, and
keywords to uncover actionable issues.

e Inventory Marketing: Track searches, SRP
and VDP views, and funnel activity to identify
high-interest models and shopper
behavior.

e Digital Retailing: Report on engagement with
digital shopping tools such as special offers,
trade-in estimators, financing, payment
calculators and appointment scheduling.




