
Over 100 Suzuki Dealerships Achieve 
Results with Rollick’s Digital Retailing  
and Lead Nurture Solutions 

More than 100 Suzuki dealerships rely on Rollick’s suite of digital 
tools to boost performance. These solutions, include the GoRollick 
Marketplace for acquiring leads from members, employees and 
customers of large U.S. brands, RollickEngage for adding digital 
retailing tools on their website, and RollickNurture for ensuring 
that every digital prospect receives consistent and persistent 
communications to boost close rates.
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C H A L L E N G E

GoRollick:  
Designed to attract in-market shoppers through a high-visibility 
digital marketplace. 

RollickEngage:  
Rollick’s digital retailing tool built to enhance the online-to-
showroom experience. Users can request a quote, pre-qualify or 
apply for financing, place a deposit on a desired vehicle, estimate 
monthly payments, request a trade-in value and look up available 
incentives based on their affiliations. The modules are designed to 
enable shoppers to go deeper into the buying journey online, which 
in turn helps Suzuki dealers identify motivated buyers early in the 
process.  

Lead Nurture: 
Enabled dealerships to maintain timely and personalized 
communication with prospects throughout their buying journey.  

With lead volumes consistently declining since the pandemic ended, 
Suzuki dealers were hungry for solutions that introduced them to new 
audiences, converted more leads from their website to prospects, 
and turned those leads into sales at a higher close rate. With varying 
approaches to addressing these needs, there was a craving for a 
consistent solution.

Rollick provided a comprehensive suite of solutions  
to participating Suzuki dealerships:  

S O L U T I O N



R E S U L T S

38,000+
leads

36%
from GoRollick Marketplace

64%
from RollickEngage

35%
close rates

30%
above industry norms

1 in 5
recipients clicking through

1,200 
high-intent leads

Rollick’s collaboration with 
Suzuki dealers generated more 
than 38,000 leads in 2024, 
underscoring the positive impact 
of a cohesive digital strategy.  
36% of the leads stemmed from 
GoRollick Marketplace sites while 
the remaining 64% came through 
RollickEngage. 

Many dealerships involved in 
the study reported overall close 
rates exceeding 35%, a strong 
indicator of the effectiveness of 
Rollick’s tools in supporting sales 
conversion. 

Dealers using RollickNurture saw 
exceptional buyer engagement 
— with open rates 30% above 
industry norms, nearly 1 in 5 
recipients clicking through, and 
over 1,200 high-intent leads 
added to the sales funnel.  



CONCLUSION:
The success of Rollick’s digital solutions across the 
Suzuki dealership network highlights the value of a 
unified, data-driven retailing strategy. From boosting 
lead generation to improving buyer quality and 
readiness, the combination of GoRollick, RollickEngage, 
and RollickNurture offers Suzuki dealerships a valuable 
path toward sustained growth and an improved 
customer experience. 

Schedule a Demo
For more information, visit Rollick, Inc.


